MOBILE APPS

-FOR CUSTOMER ENGAGEMENT -

Consumer survey reveals perceptions about mobile apps, including frequency
of usage, buying behavior, differences among device providers and likelihood
to use for customer service purposes.

Almost half use an app on their mobile device 10+ times per day, more
frequently than general grooming and eating.
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Nearly 34 have used a mobile app to make a purchase
or assist with a buying decision. Apple users are the
most active and influenced.
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Mobile banking apps are the most frequently used for customer service
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Sources: ClickFox Mobile Apps Consumer Survey, October 2011,
* Zokem Survey Study, January 2011

The leader in a new breed of experience analytics,

ClickFox maps the complex maze of customer
experience journeys formed by interactions at
every touchpoint with a company. \M/ c L I c K F DX

For more information visit www.clickfox.com




